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AUTUMN MESSAGE

It is the Indian summdrere, but instead of pleasant soft warm
sunlight, the icy breath of war touches our h@dsUkrainiarRussia
war had been developed init@ third World War already. More and
more Western countries are delivdniggyyweaporto Ukraine, and the
US provides star war type communication to demolish the Russian
militaryforces

On 3031 May 2022, the European Council agreedan an
almost 90% of all Russian oil importby the end of 2022 with a
temporary exception rfccrude oil delivered by pipelirieJ leaders
called furtherdiversifying energy supply sources and routes
requestedto acceleratthe deployment aEnewables further improe
energ\efficiency and improwe interconnectionsof gas and electricity
networks According to the Versailles Declaration and previous
European Council conclusions, EU leaders reiterated the invitation to the Commission to explore with
international partners ways in whichcub rising energy prices including the feasibility of
introducingtemporary price capsvhere appropriate.

EU leaders underlined that EU sanctions against Russthalime flow of agricultural and food
products and the delivery dlumanitarian assistanceThey expressed strong support for the ongoing work
on thesolidarity lanes which are facilitating food exports from Ukraine via land rélowsver Brussels
behaves veryuaicd andthe majority of the Ukrainiagrain is dévered to European posts instead of the
badly needed Afrinamnes.

Sabotage agat the Nord Stream gas pipeline is the latest sign of the region's critical situation as
Russia cuts supplies amid a standoff over the war in UkrdBermanycustomersalreadyasked about
burning horse manure and other unusual fuels.

Brussels anttheleaders of the EU as well as US do not think to negotiate on finishing and ending the
war, the Westerodemocrats only racks their main how to create a new sanatiaimsRussia. According
to umarsthe export of tibet paper isalso prohibitedrom Rusia. The World haoughand cheap energy.
Narrowminded EU bureaucrats ruining thellbeing andbrcingthe European to pay thréee times for
enegy and freeing to death! This is theaithforesighaf the democratic West?

To pass over a more ple@asthemethewor | dds | eading Family Busi ne
Summitwas hkl in Budapds The subject of the event highlighted h e  Bulding Bridlges in Family
Businesso: bridges between f ami | ynilydusiohesdes) keiwped s s , I

family business and soci®uilding bridges means an art, not any theory or sciencasmbaregic bullet
to create amhsupport family businesses, becausefaandly thinkdifferently and their belisf experietes
and sitation are unigue. Thes#BN Global Summit celebrated bridge builders.

As winter approaches, people feel uncertain about their own fate. Will they be able to pay their energy
bills and will there be enough food to feed themselves, their childreneddatithéVe must askir Lord to
give our leaders enough wisdom to solve the world's problems and give us the strength to survive this disaster.

Dr . Ant al Szab-
Scientific Directr of ERENET
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S8ndor Pal ace
Budapest, Hunggar
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SPEECH AT THE 77th UN GENERAL ASSEMBLY - NEW YORK !

ABSTRACT

This speech was delivered on 21 September 2022 in New York at the Assembly Hall of the United
Nations

Keywords: International Day of Peace, worldwide conflicts, Russia-Ukrainian war, Hungarian assistance
to refugees from Ukraine, Queen Elisabeth Il, Winston Churchill

JEL Classification: F53, H56

0lt has p e enthagse thatltheaagisg obpeadeeihiardest fon of leadership of all. | know
of no singleformula for success, but over the years | have observedntteaattributes of leadership are
universal, and are often about finding ways of encouragite tpezombine their efforts, their tatertheir
indghts, their enthusiasm and tledpirationt o wor k t oget her . 6

A quote from the speech of Her Majesine late Elizabeth 1l from 2010, delivered here, at the United
Nations General Assembly.

Today,on the International Day of Peace, | dthere to urg the world leaders to be faitttfuthe legecy of
Elizabeth Il, so that we can live in peace.

Dear Excellencies, Ladies and Gentlemen!

| am particularly pleased and honoured to greet my fellow ldgngarPr e si den't Csaba
presdency, afteforty years, Hungary is agaivisag as Rsident of the UN General Assembly for one year.
It is a grat honour for Hungar§ and espeally so in the present challenging situatibmPresident, dea
Csaba | wish you every success in your work.

| am standing in front of you today as the Presafdfungary. The first woman president of my country,
wifeand mother of three children.

As a President and as a mother | feel responsible for presemimgcmment for the generations to come,
in which they can enjoy security and comfort.

Today, onthe International Day of Peace, | stanflont of the Genmal Assembly to reaffirm our
commtiment to the UN Charter, Article I:

! Publishingwith the permission of the Communication Directorate of8fen d or Pal ac e
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0To mai nt ai naesiamdtsecurity,aanhdi tmthabdnd: { éake effective collective measures
for the prevention andmeval of threats to the peace, and for the suppressiots affaggression

or other breactseof the peace, and to bring about by peaceful means, andimitpnfith the
principles of justice and international law, adjustment or settlement of onsdriciigputes or
situations which might lead to a breachbfe peace; 6

Let us remind oursas to the main aim why the United Nations was brought to dite. Pe

We, people and leaders in the Western world, often pretend that we have lived in amagef peace
and prosperity since the end of the SecormttiWiar. In many ways this miglettue, indeed, we live in a
more peaceful and prosperous agelbéore.

Letds not forget, t hough, t he wars gobd whch kiled con
innocent people, tedamilies apart, a$troy infrastructure and econantarn welkept agricultures into

wasteland and add to the desion of the world that surrounds us. According to the Council on Foreign

Rel at i ons 0 Bbct Teaktkerp thdre ar€ ocurrently 27 ongoing conflictdwide. The tracker
categorizesob | i ct i nto three groups: 0gbo rRsiegnhitn gn, odw, o utnhcehr
single conflict described as o0i mproving. o

Globally, conflict and Vience are on the rise, according to the United NatioesURhhas warned that
peace is morender threat around the world than it has been since World War I

The number of wars and armed conflicts around the world has been rising intensivelyesiue Wierlsl

War. The scholarly optimism that the dedtinlea number of casualties mightllto a process where armed
conflicts become irrelevant was dyiokershadowed by recent developments in Europe and other parts of
the world.

Excellencies,

I come from Hungary, from the heart of Europe. Everyone wasgdme that since the Second Widd,
peace has been a regional characteristic.

Let us not forgethat only eleven years after the end of Second World War, Soviet tanks were rolling on the
stre¢s of Budapest. We had foftye years of communist dictiat s hi p and it edniednot t
peaceful change of regime of 1989 that war broke outimroiiment Southern neighbourhood. The killing

lasted for a decade.

Now, after hardly more than $€éars, war is raging on the European contidemice agai i n Hungary
neighbouring counyr It fills us with particular concern, especially becauseHtthgarians living across the
borders also shed their blood.

Russiads war a oanithreattand$dcurity risk pot dnlg forahe Okoaimian citizens living in
the war zone, lualso for all of us. The threat of escalation is a reason for avmr action
Hungary firmly condemns Russia's aggreggigmsailUkraine, which has destroyeaiepin Europe, caused
dramatic human suffering and destruction, and has serious repsmuss®world order.

Since the beginning of this conflict, Huiegar have stood with the victims. We have been providing
ecaomic, social and humanitarian aidlknaine and to the Ukrainian people fleeing the war. Hungary is
currently implementing therdest humanitarian operation in her recent history. The Hunpeoiae,
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churches, civil organizations, local authoritegtsh@ngovernment gave shelter to lp@eae million refugees
since the outbreak of the conflict.

We have learnt that war is endl &ads nowhere. A war only has victims, and the ones witbdbst gr
losses are families: mothers and fathers who lasettidren in the battlefield, wivedo lose their
husbands in the fighting, children who lose their brothers, sisters Ihahedre

It is in the strongest possible terms that we cdlidonvestigation of war crimes committed against innocent
civilians. These crimes must be docuede investigated and prosecuted by the relevant international
institutions. No crimes comiteid can go unpunished.

Excellencies, Ladies and Gentlemen,
What @ we want in the UN? To win the war?

We should not standrfavinning any war. We need to stasradstoring peace. If there is a will, there is a
way.

Hungary is a member of several afljestiems. Above all, the United Nations, NATO, the European Union,
the Council of Europe, and | could go on. These organssatigere created by their foundindpdat to
pursue peace as their fundamental goal. | could say that they were createdrbyfdh@ekmse, and | am
convinced that the service of peace iftnadation of their identity.

Let me recall again the womf late queen Elizabeth II. | quai€he aims and values which inspired the
United Nations Charter endure: to promote intamaltpeace, security and justice; to relieve and remove the
blightof hunger, poverty and disease; and to protecttherigitsd i berti es of every ci't

Hungay urges fellow member states to declare peace as the major priority in the presenttamitict
Russia and Ukraine.

Excellencies, Ladies and Gentlemen,

It is by no means se&fident, that today, at the time of ,vemergy and food crises, the osgiaons set up

to avoid war and preserve peace are focusing on ideological indoctrination.
This is not what is needed today. Instead, we must regain guoatidtinguish between the essential and
the irrelevanthe important and the unimportangltg and fiction.

Most of us came to the Assembly from London. We attended Elizabeattetbs$ together and bowed at her
coffin. We bade farewell to arcgational monarch whose life was steeped in service to\eaoese it to
the people and to heremory to make our decisions in the same spirit.

Let me conclude by quoting Winston Churfrbith 1953
0Those who can win a waae, andetHode whoaouldmake el v mak e
a good peacwould neverhaweon t he war . 6
Let us make a gooeame.

Thank you for listening to me.

Source: https://www.sandorpalota.hu/en/speech-katalin-novak-77th-un-general-assembly-new-york
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G8dwwKer ®kgy 8rt -
AssistanResearckellow
CorvinusUniversityof Budapest
E-mail:kerekgyarto.gabor@ujbuda

THE ROLE OF EDUCATION, IN PARTICULAR UNIVERSITIES, | N
ENCOURAGING YOUNG PEOPLE TO BECOME ENTREPRENEURS *?

ABSTRACT

The labour market is in constant transformation, requiring today's youth to prepare for increasingly
dynamic career paths. In the European Union, including Hungary, the role of education in supporting
young people's entrepreneurial development is becoming a matter of rising importance. Research
findings only seem to agree that there is a complex and hard- to-detect link between entrepreneurship
education and the number of successful businesses started by young people. When going through the
literature, it is important to distinguish between the impact on the entrepreneurial intention from the
results achieved in real action, while also being able to identify the role of prior studies in the success of
the enterprises launched by young people and to separate it from family and other external factors.

Keywords: Entrepreneurship, Economic Education, Higher Education
JEL Codes: A20, L26, 123, 125, 015

IN TRODUCTION

In my review of both domestic amdernational literaturendhe role ofeducatiorin the entreprenurial
developmenof youngpeople] aimedto examine exiag analyses and research on the topic, also to define
theresearch quéshs addressl and the methods used, while summatimmgostrelevanfindings.

In order to map Hungarian literaturepdformed keyword search (epteneur, eterprise, young
entrepreneur) in the MTMT database (HuageBcientific Bibliography Daaak) and idéified relevant
publicationsexamininghelistsof resultsn detail A similarmethodwasappliedto searchthe MATARKA
databaséHungariarPeriodical§ ableof Contentdatabase). havealsosystematicallgviewedheissues
of the Econanic Review,the BudapestManagemenReviewas well as the Hungaian ScenceJournal
starting from 2010. To discover additimd related literature,| used the webcale discovery tool
"SuperSearch" of the Central LibraryCafrvinus University. The literedusearch vgaperformed on
publicationdothin Hungariarandin English.

1. ENTREPREN EURSHIP EDUCATION IN THE EUROPEAN UNION

The prominentrole of edwation in promoting entrepreneurshipas also been recognisedn the
EuropeanUnion. Internationaktudieshighlightthe role of higher education in entrepreneurstaijming,
with researchgronthe subject emphasizing both thpartance of education for entrepeership as well
as describing good practices. At the EU level, thetamperof entrepreneurshgaucationard the
promotion of entreprenaal mindset isprimarily justified byhe need to create jobs (especialigdiace
youth unemployment), to boost competitiveness and ecagromib. The acquiremendf entrepreneurial

2 First publication seén Review of Economid@heory andPolicy, Volume17 Numbe 2 Autumn 2022
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skillsis in line with the concep of lifelong learning. The need for entrepuest® education is becoming
more and more relevant at a younger lageaddition to entrepreneurshgourses and development
programmes in higher education institutions,n#esl for entrepreneurshigueation in primary and
secondary schools @&so beig mae emphasised (Europeamn@nission [2002]). The Epean
Commisgin's researciprogrammesn entrepreneurshigducatiorhave, among other things, explored and
analysed the representationttf entepreneuriaconcepts in national curricula (Europ€ammssion
[2004]). The Europ@ Commission's expert group on entreorship education welcomes the cultural
change that iisses the need for epteneurship education, but also notes the lackobkeeseat sticture

for integrating entrepreneurstégucatin into the education $gm. Their key findings are as follows
(EuropeanCommissiori2002pp. 7-8]):

A In almostallthe countriesurveyedhereis areasonablpolicycommitmentatagovernmentdével
towardsentrepreneurshigducation

A No indicatorsandno dataseriesireavaidbleto analys¢hefield
A Evaluatiorof measuresindertaketis mostlylimitedandoccasional

A Programmeto promoteentrepreneurshmongprimaryschoolchildrenarerare despitethe
availabilityf severagjoodpractice

A Theintroductionof entrepreneubsp educatioratthe secondargchoollevd is morecommon put
oftenbasedn theinstitutionsbwninitiatives

A The secondary and advanced vocational training systerotdogciently gide students towards
becoming sempgoyed or etrepreneurs

A At theacademitevel entrepreneurshipaining is mostlydirectedat studentsenrolledn economics
andbusinesmajors

A The "learning by doing" methodology, through whichgypanpleset upand run mini businesses,
thus acquirig key entrepreneuriakills,is considered commonpracticeén mostcountries

A There is a limited supply of further vocational education courseacfuer®n entrepreneurship
(in-servicdraining)

A The links and cqreration between educational instinstand theworld of businesssareto be
strengthened

A Lackof privae fundingfor entrepreneurshiprogrammes

An expertpaperon entrepreneurshigducationn highereducatiormasbeen published, foéog on nor
busiress students, as viable busiitlessareassumetb arisefrom technical scientificandcreativeields
of studies. The report points out that there are currently relatively few univesity lecturersin
entrepreneurshigducatiorandtha themethodgypicallyused in practice do not aptheapproaches that
are conslered to béhe most effective based mnevious experience (European Commig$iad8]).

2. GLOBAL OVERVIEW

The power of university startp s i s i | | ust r &e[2002], whehave shawh that if tlen d
4,000 compaes foured by MITgraduates anfculty were to form a nation, it wolld the twenty
fourth largest economy in the world. For succefigfud to emerge from higheducation institutions,
systematic wotik essential.he lack of educati@ndtrainingon entrgoreneurshimt a globallevelhasled
to the GEM 2008survey hidlighting this issue. Entrepreneurship education and trainitige gardpensity
to start a business have been shown to be positikatdd, but he effect varies across countridgh w

Fr

a
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different levels of develogert (Bosam et al. [2008Data from the WESSS surveys also emphakise
positive impact of entrepreneurship education on the entrepredevgipment, highlighting the
difference beteen intention and actuatiaw whileexploing the factorsthatinfluencamplementatiorpf
whichtherole of gende(menaremorelikelyto actuallystarta businessandeducéon hasbeenempirically
demonstrateSolesvik2013];Joneso-Saloetal.[2015]Varamaketal.[2015; Galvaoetal [2018]).

Joensuu et gR013] point out that supporting youthbecome entmeneurs is not an easy task, but a
complex process through which-stients recognise their entrepreneurial potesmidl find busiess
opportunitiesin whichtheycanfulfil it.

The GUESSS 2011 datarvey also aimed to examine the ioteidi start a social enterprise. Data on
students from South African universitiesye analysed by Viviers, Venter and Solomon ,[2@i2h
showedhat54.8% of the younpeople within thesanple would start a sat enter prise,althoughonly
9.4%hada specifieenvironmentabr socialmission.

Morris et al. [2017] investigated the impact of the university ecosysiielenicingstudents' prognsity
to become entrepneurs. Their analysshowed that entrepremeship curricular and extracurricular
progammedad a positive effect on their entrepreneurial spirit, while financial suppdite university
had a negative impactudnts' previgs entrepmeeurial egerience moderated tsémulating effect of
sud programmesgswellasthe negativémpeact of financiasupportfrom the university.

Marescletal.[2015]useddatafrom the GUESS2011surveyto evaliate the impact @ntrepreneurgh
education amongustrian studentsajorirg in business and economas well as science and engineering.
Ther results show that entrepreneurship education has a positiveamgaeipropensityto starta
businesamory studentsstudyingn areaf business, while suplositive impact is lesgynificant among
studens enrolled in science and engineeriegording to the researchers, @ossible explanation for this
phenomenon could be the "Matthew eff@dtalberg Tsai[1983])which suggestthat studentswho have
previouslyacquired busess knowledge are maiely to absorb and process bessrelated material.
Passioni and Glavam [2018], who looked at fieet aff the chosen field of higher education on
entrepreneurial propgity, came toa somewhat opgde conclusion. For Brazilistudents studying
managment, engineering and accimgptentrpreneurship educatievas shown to have a positive impact
on the intention to start a businassongstudentsnajoringn managemerandengineerig.

To investige students' stap entrepeneurial activity, Bergnmaet al[2016] attempted tmeasure th
impact of factors affecting entreprer@ysropensity at the individual, university and regional level. Their
study found that invidual factos had the gegest explanatory power for Ibattartups and active
businesses. While staps wee mostly ifluenced byhe university environment with limited effect of the
regional context, trappositevastruefor studenenterprisetha werealreadctive.

Holienka et al. [2017b], based ba GUESSS 2016 survewssifieduniversity students into 4 main
categories according to their intentiorstrta businessdoers,dreamersprocrastinatorand abstainers.
Basedon this classifiation,they madeproposés regardingentrepreneurshipdication. They arguedthat
universitieshouldadjustheir entrepeneurshipeducatiorprogrammeso the entrepreneurigropensityof
theirstudentsStudentsvith analreadyestablishedusinesareinterestedn completéy differenttopicsthan

their fellow studentswho only havea strongentrepreeurial drive. Turningreamers into entrepreneurs
rather than abstaineakso requires a different approach. Interdisciplinarity is key, as it isscftiedethts
coning from scienceand engineeringpackgroundsvho havean ideafor a productor servicethat canbe
commerciaed,but who haveno economic or entrepreneurial qualifications, which is why it is important to
connect them with students with ibess studieand a gher entrepresurial appetite. Uningities that
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support entpreneurial thinking haveesponsibity to help students develop their initial ideas and support
themto createsustainablbusinessoverthelongterm.

Caneveetal.[2017]attempedto answethe questiorof whetherthereare differences in the grensity
to start a business between ettgdat tending public and private universities in Brazil. Their analysis
revealed thahere are no significant differences inetiteepreneuriatitudes of stdentsfrom the two
typesof institutionsn thecountry.

Gelaidarand Abdullateef'§2017]study of Malaysiamusinesstudentdn higher education showed that
the most stimulating factors for universityidents' entrepremgal ambitiorare relationship and educational
sup port.

Susanj et al. [2015] kashown in a study on Croatian univwessitdentghatthosewho participatén a
busines®rientedrainingprogramméiaveahigherpropensityo entrepreneurshipanthosewho do not.

During the research on entrepreneurial g@rsity, arises the questdf whethelpersonatharacteristics
or externakenvironmentalactorshavea stronger influence. Sesen [2013], in a study on Turkish university
students, concludes thdtet most sigficant factor in becoming an entreygne isentrepreneurial self
efficacy, followed by networking connectiams$ access to capital. His results suggest that the university
environmentoesnot haveasignificaneffect.

Nabi et al. [2018]used qualitatie methodsto investigatehe conceptualnd inspirationaklementof
entrepreneurshigducatiormamongunivergty studentsTheirmodelisillustratedn thefigurel.

The mixeemethod, longitudinal research based on the model raheaktgdentswho paticipatedin
entrepreneurshipeducation progammes showed higher emfpreneurial knowledge and inspiration
compared tatheir counterpartstvo did not take part in such courses. The insight desnethe indepth
interviews showed that emreneurship agses camhave both positive and negatiie@$ o students'
startup intentionsThe reason for the decsein entrepreneurial intenti is that althougstudents had a
certain entrepreneurial drive when they enrolled itotiree, hower, acquiringgnowledge about more
realistic and practlqaersgectives on entrepneurship during the learning procedsah#gtive impact on
them.For such students, entrepreneurship educatiantisf a development process during which they are
confronted with he complexitiesand challengesf beingan entrepreneurThe entrepraeuriallearning
dimension of entrepremship education consists tiko subdimensions:acquiringthe theoretical
knowledgeneededto start a businessand the practicalknowledge(to know how to implementit).
Entrepreneuriahgiration can also be brak down into theoretical elements linteeéxternalsources,
suchasreportsandreading$rom certainindividualsaswell asinto practicaklementsthe typicalsourceof
which is groyp-based practiceoriented, experiential teang. The study reportbat it is pratical and
theoretical ingration that has the@atest positive impact entreprenetalintentions(Nabietal.[2018]).

Figure 1:Inspiration and learning in entreprereurship education
(SourceNabi etal.[2018, p. 458)

10
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Hahn et al[2020] have shown that the effectigent entreprenedrship education is influenced by
whether the entrepreneurship coursgptonal or compulsory and by the enegurial backgund of
students' families. Silva et al. [2@R1] have shown that acadmiic entrepreneur ship educationhas a
siimulatingeffecton youngpeople'sntrepreneuriambitions, but also that the university atmosphere and
entrepreneuriakils play animportantroleaswell.

Dvorsky et al. [2019] creatad Entrepreneurial Prapsty Index measing university studesin the
Czech Republic, Slovakia and Poland. Wk found differencesn the entrepreneurigiropensityof
studentsacresscounties,with the highesiin the CzechRepubli0.470)followedby Slovakia (0.4249nd
Poland (0.412). The quality of urate education wasositivelyassesseith eachof the threecountries.
The index combinesobservationon the socialemironment,the businessugport from the state,the
macroeconomienvionment,the qualityof the businesenvironmentaccesgo finandd resourcesthe
gualityof universityeducationpersonaattributesbusinesadvantagesndentrepreneurigropendly.

In their studyof the propensityto starta businesamonguniversty students in the Visead countries,
Nowinski et al. [2019]ro@to the ratheinterestingonclusiorthatentrepreneurshipducatiorhadadirect
impacton youth only in Poland. éarding to theesearcherd, is due to the faghat it is the only duof
the four countries were entrepreneurship edigrais introducedatahighschoollevel.

3. Experienceand researchfindings in Hungary

In Hungary, theSEED (Foundation for Smdlnterprise and énomicDevelopment) assessed and
evaluated the currentusition of entrepreeurslip educatiorin 2008.The surveycoveredpubliceducation,
high- er education, and adult education. The final report of the survey ceat@ra impoaint
conclusions. Kefindings on youth entrepreneurial comesareasfollows(SEED Foundatiorf20@8], pp.
2-7):

A Low motivation to become @ntrepreneur, althoughs a positiveesultthatyoungpeoplearenot
prejudiceggainsentrepreneurship

A The economic educatian public institutions needs to be improveely educatio and training
approachesre isolated; the develognt of modernapproackoriented edcation requires the
develoment of curricula, textbooks, teacher training asdrine trainingthe numberof modern
solutiongslimited

A In highereducationentrepeneurshigoursesiretypicallyofferedto student®f economicbusiness
majorsthetopicof entrepreneurshigppearinfrequentlyin BA courses

A The SME (small and medisined enterprise) sect@speciallynicro-enterprise owners are not

11
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particularly pen to acquiring neknowledge

In their survey on Hungarian da%a,Gubik and Farkas [2016] shoviledlt startup intentions
amongstudentsin higher educationis mostly influencedby family backgrand, while the impact of
entrepreneurshipoursesand traning offered by univeris is not reflected in the actual eméresurial
activity.

In their evaluation of the Knowledge Entrepreneurship Develoframptamme (SZBuo) of
Sz®chenyi sitysBorsi8bhr yU nfpheleded that entrepreurship education should be more
emphasisedh highereducationcoursesn orderto supportandfulfil the entreprenetal intentions of
young people. They identify as a spelc@hcteristic aéntreprenewship education that instructors can
only be qualified to teaelmtrepreneurship if they possess entrepreneurial skills themselpessofiad
and professional backgnd of the lecturers is crucial in thecadion of enepreneurs (Pardo [2013]).
Refering to international researtigy point out that the field of entrepreneurism has not yet achieved its
rightful place among other sciences, with the professtmognition ofentrepreneurship education
remains below thaof other fields. The intedisiplinarynatureof the subjectalso complicateghe
situationin termsof researctiBorsiD D 1[2p15]).

S.Gubik andFarkag2013]point out thatit is importantthat student®f science and social sciences
also learn abouhe steps of starting amgvebping a businesswherebythey identify the renewalof
entreprenetal services and their availability to-economic students as a priorMentoringas a
personalisedupportactivity is increasinglymportantin supmrting young entrepreneurs. Basedao
guestionnaire survey éfungarian students, Zsigmond [2018jbdished a sifactor model ofthe
competences, attributes and attitudes required for successful mpeoEEgsmMent (Zsigmond [2018]).
PwC's survey of Hgarian staitips alscdhighlighted lie role that mentors might play in the start
process [Pw@019]

Although encouraging entrepreneurship should be started at ageatiere are relatively few
empirical studies on the attitudes of priraadysecadary school children towards gotegeurship.

Hor v 8t h2018]t sonzewhat alleviating this gapestigated the possibility of greging
communication design into education by involving primary sthdehts into their research. Based on
theirresults, communication-dggn as methodology for developing entrepreneurial attitudes cannot be
usedsuccessfullgmong3rd-gradechildrenbut canbe appliedeffectivelyamongsth and8th graders.

Di - szegin® Zentay [ 201 8rkity of Dabeen tohaealyse aral erghé e o f
development of entrepreneurial skills aneoigineeringtudents.

In their survey on Hungarian data, S. Gubik and Farkas [2016] #havetartup intentions
amongstudentsin highereducationis mostly influencedby family backgroundwhile the impact of
entrepreneurshipoursesnd training offered by universities is not reflected in the actual ratneéglre
activity.

In their evaluation of the Knowledge Entrepreneurship DevelopPnegtamme (SZBuo) of
Sz®chenyi | st vZhr[2015|doncladedsthat eptrepredrship education should be more
emphasiseith highereducatiorcoursesn orderto supportandfulfil the entreprenetl intentions of young
people. They identify as a spethalracteristic afntrepreneurship educatiomttlinstructors can only be
gualified to teaclentrepreneurship if they possess entrepreneurial skills themselyeysdied and
professional backmimnd of the lecturers is crucial in theioation of emepreneurs (Pardo [2013]).
Referring to internati@al researctihey point out that the field of entrepreneurism has not yet achieved its
rightful place among other sciences, with the professamognition ofentrepreneurship education
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remains below thaf other fields. The intedisciplinarnynatureof the subjectlsocomplicatethe situation
in termsof researckBorsiD D 1[2915]).

S.GubikandFarkag2013]jpoint out thatit isimportantthat studentof science and social sciences also
learn abou the steps of starting artkvelopinga businesswherebythey identify the renewalof
entreprenatal services antheir availability to neeconomic students as a priorentoring as a
personalisedupport activity is increasinglymportantin supprting young entrepreneurs. Based on a
guestionnairesurvey ofHungarian students, Zsigmond [2018hab¢ished a sifactor model ofthe
competences, attributes and attitudes required for successfuhproegesnent (Zsigmond [2018]). PwC's
survey of Hugarian starips alsdnighlighted the role that merg might play in the stamp process [PwC,
2019]

Although encowging entrepreneurship should be started at anagarlythere are relatively few
empirical studies on the attitudes of prinsary secodary school children towards entrepreneurship.
Horvg t h e[2019],a somewhat alleviating this gmpestigated theossibility of intgrating
communication design into education by involving primary sthdehts into their research. Based on
their results, communication-dg#gn as a methodology fieveloping entrepreneurial attitudes cannot be
usedsuccessfullgmong 3rd-gradechildrenbut canbe appliedeffectively\amongsth and8th graders.

Di -szegin® Zentay [ 2018 ]rsityuos Bebreen to eanalgse anch prgestheo f
developmenof entrepreneurial skills amaggineeringtudents.

E r d[R048]conducteda comprehensivéteraturereviewand analysi®on the development of higher
education institutions in Hungary as enéneeurialiniversitiesHis resultsareextensivewith a singleidea
closelylinked to spiroffs emerging frordomestic univaities. The spioffs of Hungarian universities bear
little resemblance to the dynamically grolismesses nurtured by US universities, so although Hungarian
spinoffs do exist, such success stories and excellence-tiechigineas asae experienceth the USare
unlikelyto bereflectedn the domestienarket.

Czegl ®di et al . [2016], e Xx a mi miungagan higher edudataon, e
concluded that interactive methods sudioleplay,discussiomf casestudiesandsimuationarenot used
with suffi- cientintensityin entrepreneurshigducation.

Varga et al. [2016], in their study on the perception of entrepresiglisitdughtin universities,
concludedhatthelow entrepreneuriglropersity of studens is dueto risk aversionlackof seltconfidence
(thenegativeonnotatiorof the term"entrepreneurplaysarolein this) andlackof prop- er expertiseand
professionatnowledge.

ImreT-th [2014], [ 2015] c o n du c un¥atsitias arsde dunatidm ofo n
entrepreneurship education in promotirtgeeneneurship.

According to an analysis by Szerb and Lukovszki [2013] baS&IESSS 2011 data, the roleaof
supportive university environment &eitbw studentss not of particuarimportancen the developmenof
entrgoreneurial intentions. They showed that those who are not serioubegiomoing entrepreneurs
consider their university environment tesbgortive of them starting a business, while those who have a
genuine aiition to pursueentrepreneurship are less satisfied with the supportreteyefrom
universities.

K&r p&tri- czi et al . [2019] , a n dehts/b®doming ertrbpeenedrs, | e mma

concluded that students who implemanbvation duringheir studie may face a crossroads between
commecializingtheir ideasas entrepreneursr focusingon pursuingtheir degreeTheybelievethat it is
importantfor the universityto supportthe proces®f becoming an entrepreneur, hattthe " final pyduct
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" is the graduatengineerand not the entrepreneuwithout a degreeThe trust relationshifbetweerthe
studentsandthe universityis seenasa suitablebasisfor the initial incubationcounsellingand mentoring
processes.

Rippa eal. [2020], inveing Europea engineering students, showed entrepreneurship education does
not by itself influence the decisafrengineering students to becant&epreneurs, but that such decison
determinedbytheinteractiorof severabthe factors.

Szerband M8 r Kk[2036], basedon an internationalsurveyof 14 coun tries, entitled Collegiate
Entrepreneurshif2006 (GUESSSfirst data collee tion), found a positive correlation between taking
entrepreneurship codesandbecominganentepreneuamonghe Hungariarsanple.

S.Gubik etal.[2018] quotingRichertSchille[1994]andL ¢ t -Frankeg2002], and referring to the work
of Schr°r [ 2006] ou that firAswot tertiary grati@atesddre, morp groemahted and
tend to be set up in gher valuadled sectors. They underline that thereftineulatingentrepreneurial
intentions andactivityof youngpeoplen high er education is an issue of economic policy (S. Gubik et al.
[2018]). Partly asresult of such findjs, universities @ rising gectation to prepatbeir studentsiot
only for employmenbut alsofor entrepreneurshifSzeb - Lukovszki [2013]). According to InW€h t h
[2015], there is a growiegpectation for universitits promote entreprenesltip, especially in riymic,
innovdive areaswhichareidealbreedinggroundgor high-growthstartups.

4. METHODOLOGICAL ISSUES IN ENTREPRENEURSHIP EDUCATION

The Small Business Development Centre of Corvinus UniversitgapfeBuhas always beerthat
forefront of adapting odern, upto-date etrepreneurship education methods. One such example is
entrepreneurshipducation through student enterprises.prhetical implementation alessons learned
of such approach -hilepr[BO7])Ceamer t § @ 0RGLJ], Whodm2ehtodsthe, [
advantages and digadtages of different entrepreneurship education methods from specpeesone
basedn Szomof1997]andtheotheron Jamiesofil984].

Table 1:Advantagesand disadvantages of entrepreneurshipeducation methods
(Soure:Szomof1997pasedn C s a[p007]p. 33)

Can be It classifies _ .
well entrepre It can be Focusingon Strongstudent | Difficult to plan
planned neuship planned themarikets motivationcan andmanage
and imple | oqucatbnasa with makesdt cam be geerated.
mented. A g e-rale r sufficient paignlike.
subj eo flexibility
Thellectur It is difficult to Good For students, o
erdictates [ keepstudents | methods can it's not Certainskills A greatdeal of
the topic, interested. be used realistic canbe responsibilitylies
without to make it enoughjt's developed ontheteacter.
any playful. seen as strongly.
devation. artificial.
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Well It focuses Perfor o )
meas almost ex It can mance is It can alsaneet | Profit oriertation can
urable, clusively on d_evelopa difficult to actualneeds, be at theegpense)f
assessa | knowledgeand | Wid€range | neareina | ©-9:schoot learning.
bleinthe |  notskills. of skills. school relatedones.
standard setting.
way.
There is | Difficult to find Relatively Entrepre Legally exigs It placesextreme
low ‘ actually low cost. neurial re andwell-estab | nressure ohoth stu
extra competent sponsibilityis lished. dents andeachers.
cost. professioals'. down played
in simulation.
Fits in well Students More man | The45min- Can be
with the

quickly forget ageable

) Difficult to fit into
utesof time continuedafter
regular | whatthey have than a real

e theHungarianegal
_ availabe is finishing sydem.
school learne. business. | pardly ever school.
timetable. enough.
. S . Entrepre )
Familiar Swimmingis It's like Theresult neurialres In manyaspects, its
. . . pon .
to both notsomething | swimming depends sibility is direct "outside"the school
teack:jer and you canlearn with alife rather andsometimes system.
student. from abook. vest. on the expensive.
student's
attitude.

Table 2: Types of entrepreneurshipcourses/programmes
(SourceJamieso[1984Jafte C s a[p008]p. 45)

Theoreticaland
Theoretical practical Practical
knowledge knowledge knowledge
tProm)ting . Assistancen Assistancen running a
entrgreneurshi :
P P staring up abusiness business
Thoseinterestedn
Everyone entrepreneurship Entrepreneurs
) Theoreticalcourss, ) )
Theoreticakcoures simulated andeal Mentaring, coacimg
bushesses
Basics of entre Businesglanning, Seekingfunding,
entrgreneurship, | businessnanagenent protectingintelledual
smallbusinesgolicy property
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Despite its various risks and difficulties, entreprenewdhgationthrough the launching of a real
business is the most effective waytadduicing entrepreneurship. In the springQff3, the Small Business
Devebpment Centre of Corvinus University (SBDC) launched the piameedriendly University
Entrepreneuready Sidents" programmaeinder which students and student units could apply with a
business plaior privatefunding(theprogrammaevasalsorepotedbyF i g y €24.Buy@07])In addition
to the theoreticaknowledgeprovidedat the universitythe studentsalsoreceivedinancialsupport,while
thewinningteamswvereassigned mentors by SBDC, who helpedeicept new entreprenetinsm making
major mstakes. During the evaluation of the prograntimnee importantadvantagewere highlighted

( Cs R@7:40):

A Thementorworkedwith asmallgroupof students
A Thesessionweretargetedndfocusedn solvingrealproblemsf entrepreneurship

A Through tre spillover effect of the project, the example of thdestisinvolvedhad a positive
impacton theirpeers

C s a[@008]presentednoderninternationakxperiencem entrepreneurship education and analysed the
possibilities for adaptationHungary.

The essencef the FinnishTeamAcademyeachingnethodologys to prioritizelearning over teaching in
a real business environment, througelfregulationand the develpment of entrepreneuriateam
responsibility.

It is appliedn manycountriesn Europe.G 8 dtal.[2017]reporton the esenceof the methodologyndits
spreadn HungaryandEurope.

In her research[2014],[2015],Mi h a | & » & ke@amisedentrepreeurship education from several
perspectives. She analysed the relatign between drepreneurship education and the development of
entrgoreneurial competences and studied the chatmstefia competengntrepreneuria¢acher.

The experience of -itepth interviews with faculty members of dgéuian universities withaMs t er 6 s
programmes in business developmeegxealed that universitiprefer to start correspondence courses, and
try to introducenoveltiesnto the training,but in manycasegheirimplementdon is inconsistenandnot
consciousThe headf Ma s ¢ peogré@mmesgreghat the 75%theoreticateachingaterequiredby the
regulationsat the time of the research is vdgh,and that the training should tmere practicalwhichis
whatthey areaimingfor. Theyconsidelit essentialo increase inteigtiplinarity andhe cooperation of
more diverse teanst v &Vrg®eyal.[2017]).

ImrehT - t h [ 2015] odssibitiesoft adapt;mg seatesdVibsierrEpropearand American
practiceof entrepreneurshipducationin the Hungarian context,imarily in line wit the specialities of
the Unversity of Szeged. Analysing the practices followed by the univerdiiesatfront of
entrepreneurship education, he came to the condluatdhis important to gain international experience
on a pofessional Isds, ad that special courses faghtech enterprises potentially boruiversities are
crucial, but thalow-tech courses should not be forgotéther. The use of teaching methods that have
been successfully appligldewhere is tbe welcomed, but the mdent must be adapted toetls@io-
economiculturalcontextof the country It is essentiab involveactuaentrepreneurs in the training and to
include case studies of domestitrepreneurialissuesin the curriculum.the role of student self
employmat groups can also play an important role.
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SUMMARY AND PROPOSALS

Based on a review of the entrepremguredication literature, bottne resultsof internationaland
domestiaesearchiemonstratéhe impactof training and edation on stimulating entregreurial activity.
Howe\er, entrepreneurship education alone does not lead to an increasarnbérer succesgate of
young peoplestartingbusinesseslhe processis much more complex,involving the developmenbf
entrepeneuriatompetences, the vaty and diversity of methodologies used in educadtainelg.andthe
impactof theacademienvirament.

While the transformation of the labour market means that newtigeserast preparefor an
increasinglgdynamic careepaths whichmeansa sigrficantupgradingf selfemploymen{seethe caseof
seltemployedndividuals with KATA) and businestsirtup skills, there is currently noherent, well
developed system of entrepreneurship educationBaribygeartnion or in Hungary that would alldhis
massive demand te met adequately. It can be concludedethia¢preneurship has not yatenits
rightful placeamongother sciencetn Hungaryandthat the professional recognition of entrepreneurship
eduation is below that of othdisciplires. There are many isolated examples aleveloped and nas
effective practice, from which ittime D create a national network aitrepreneurship education of
comparable quality, but which reflectsdimidual differences. The Young EntrepresieGollege of the
HungarianChambeiof CommerceandIndustry,which is currentlybeingestablished;ould bea potential
coordinator of such network connecting state, higtlecation, civil society, and market actys
collecting the best practicésiningand qualifyingentrepreneurigieachersand mentors,it could start
laying the foundations fonaw elucation system capable of providliiggrqualitytrainingon amassscale.
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Giselle Rufer

DelanceSwiss Watches

2532 Magglingen/Macoli
Switzeland
E-mail:giselle.rufer@delance.com

LEADING TO INSPIRE AND MOTIVATE OTHERS
ABSTRACT

A successful businesswoman, Giselle Rufer Delance considers herself to be on a mission to
inspire and motivate people. Ms Rufer uses her experience to encourage people to set goals and
work hard to accomplish them. Her DELANCE watch brand serves as a paradigm of inventiveness,
courage, and excellence for all entrepreneurs, men and women alike.

Keywordss: DELANCE, women watches, motivation, entrepreneurs, business leader
JEL Classification: L26, L29, M12
Describe your background and whatlid you do before you founad/ joined the company?

When | was 4 yearklpl dreamt of becomingdaowbeé, which for me was the farme version of a

cowboy. What an exciting life awgitis! Then, after having read the lives of the Saints, | wanted to become a
Saint. Faced with suan insurmountable task, however, | engdeecoming a tomboy ready to defend any

noble cause! Wheneather nicknamed me "Don sate" | pertly respondedNo, Madam, lanD o T a

Quixote " Later on, I di scover ed fullygtoredit awagfor the futiirégh me : Gi
| were an artist, | could live all the lives | wanted!

Beforeltu ned 15, I had to wor k rasecomdyn coammant, ¢leahed efeiyr m. A
aspect of the busineBy. the age of 22, when | marrged left the business, | had learned amengs
number of useful things, including how to work 12 heodes with a smile on my face.

As soon as | was marjé went back to school until | was 26 and obtained the Swiss scientific baccalaureate.
In 1969and 1971, my two children were born. ARat, | took art courses to become an artist. | worked

until | was & as an assistant in art at the universitysaanl art teacher in secondary schools. From 36 to 40,

| went to engineering school and obtamgdlegree as the only woman graduate ofatse

Tell us more about the company.

At 40, | was hired lthe Swatch group to launch the Flik Flak series andeatisd astravdledthroughout
the world that the watches designed for women were notastey t

In my passion to discover the megrihtime, | realized that time is life. This created inevdetire to
create a timepiece symbolic of both thsgggsof time and eternity, whence came the design of the Delance
watch line.
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| felt | had to pesonally create the watch that corresponded a womands ti me, her
dreams since tharge companies in the industry | contacted were exastad.

Delance watches are meant for the woman who requires a timepiece that is tralywonigurewho is
looking for a special desigith a symbolic meaninghe man in her life, who loves Farall that she is, is
also drawn to the idea of offgy her a watch that will symbolize their love and the deep bond that unites
them.

The act of @ation brings me great joy. Each timedrdéi personalize the Delance watch for its new owner
and | se her eyes light up, my happiness is complete. Thentmepresents the meeting of two souls in a
joint endewsour of collaboration, a form of commani When | have the pleasure of speakioonérences,

| often talk about the creative act and myga$si what | dad in fact, | talk about my life.

What has been your biggeskearning since becoming an entrepreneurbusiness leader?

My enterprisellawed me to discover who | am, and althdugyspected that | was capable of doing all | do,
| could n&er be sure until I had accomplisheldiiavel the wrld by myself, from exhibition to conference.
On occasion, | have spoken in front of a thoupangle in a foreign language; the tedevisadio, and

press come to ask me for comments in Frengimadeand English. Once the shadow of a corporate
presdent, the assistant | used to be has come a long way from those days.

In Switzerland, | was nach&oman Entrepreneur for 2008his is anncredible recognition. It affords me
great pleasure. | wagan champagne and invited to speak on radio anditeleas if | had suddenly
become a genilBut | keep my feet on the ground and use all tl@macas a marketing tool, for, after all,
that is the purpose of this awdadbring the entrepreneusibility so she can benefit from it to advance her

conpany.

The lessons gleaned from this life? | would like to tell each of you to be all ydexasl®ptgour talents, to
learn all you cato live as fully as possible, to love each other mordawnel adl, to laugh, laugh and enjoy
life.

Lifepassess qui ckl y, we nuhsnestyddn mwwosdiaea watchmaker!o n d
How do you motivatepeople to go the extra mile?

| trust them hat they can do the job. If they have doubts, | support aodrage them. | listen to their
suggestions and progasis and, if it is appropriate, we implement them. They have a lot of liberty, and |
encouragmitiative. | recognize their contributipasall and big.

What gets you up in the morning? What motivat you?

The 3 important tasks | listed the day befodelzat | have to achietleat dayThe hope to make a good
deal, the opportunity to meet intgieg people, a project to develop or &ehignd the many tasks that |
have to do.

Kindly describe howyou will specifically know what success looks like forou.
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I have a longerm success in view: Delance is the watch that women all over the wioleveanto buy,
to offer. The Delance wditis a coveted award for the achievement of a woman.

When lhave donachieved all that made me get up in the npriia 3 important tasks of the day, it is the
success of the day.

Every time my team or | haaehieved a goal, near or far, it is a ssithat we celebrate according to its
importance.

What is some of the advice you give to aspiring female leaders?

Beyourself, be true to your values, develop your talent, be all that you can be, be autiveataf, de
woman. And take care of your sqolr health, your dreams, your family. Enjgyéifece,ing, love, work
with joy and intensitffo be a good lelar, you have to inspire others so that they want to follow you.
What are your future planstosst ai n t he companyds success?

It is time fa myself to prepare my retiremdritat is why'm looking fo a woman who can take up the

torch and keep the DELANCliame alive and expand the company all over the iweddld like to stay
the soul, the ambsedor of the company for ever.
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Laurie Moot

Marketing @ Linked

San Francisco, California,

United State
E-mail:linkedin.com/in/laurienoota48a4116

WHAT IS INTERNAL MOBILITY AND WHY DO SO MANY
ORGANIZATIONS GET IT WRONG? 3

ABSTRACT

Laurie Moot with a background in journalism, experience in education, and a career in
marketing, is a storyteller at heart.

She found her niche in building creative content strategies that cultivate trust and drive
action. She has designed scalable content marketing programs from the ground up across formats
and distribution channels, including SEO, thought leadership articles, and sales enablement
resources. Collaborative, dynamic, and transparent environments that encourage growth,
intelligent risk-taking, and autonomy are where | do my best work.

This article collects her thoughts and observations on internal mobility and summarises
why do many organizations get it wrong.

Keywords: internal mobility, Global Talent Trend Report, siloing of talants, corporate culture

JEL Classification: J61

The Great Reshuffle has rolled over into 2022. Though the phxeirig rom its peak @f.5
million voluntaryuits in the U.S. in November of 20@i number of people choosing to change companies
and careers remains around 1.5x the normal ratdQ%itbfthe global workforceonsidering leaving their
current job in the next 3 to 6 months

McKinsey recently published a study outlining the reasons workers are leaving theisgobs. The
findings, as well as LinkedI2822 Global Talent Trends Repoyrisuggest thatoughtful cultural chandge
what organizations need in order to craft an employee experience that keeps workers engaged in their jobs and
sets them up fagrowth vithin the company.

This growth, known as internal mobility, i®lanconcept that redres a new approach in order to
succeed in todayds workplace climate.

Hereds why internal mobility is gr esaempldy@r busi
retention by addressing common internal mobility roadblocks.

3 See & https://www.lirkedin.conibusiness/learngiblog/learningand-development/whais-internatmobility-and
how-to-getit-right?trkeemimktg-ldc-20220921AlwaysOnAwarenesbdlog- TOFU-whitespaceem3global&src=e
eml&mcid=8045143065695133700&cid=7016Q00QORNhNQAUas of 19 Apii2022
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INVESTING IN INTERNAL M OBILITY PAYS DIVIDENDS

With over 4 million workers quitting their jobs every month and the U.S. unemployment rate at 3.8%,
i tods clear t h a isappeaaigl et & void. sWorikers asei leaying ytheirdjobs for career
advanceent elsewher@nd itis costing companies a lot in real dollars and lost productivity.

Retaining talent saves money

A recent LinkedIn survey found that a20%o of employedselieve they have the right conditions
for career growth opportunities within their current organization. Where doesvihéghe other 80%Phe
though of a workforce turnover of that magnitude is staggering, and some industhieadgrdacing
separation rates above 50%

With an average timé one to three month® tsecure wiside candidates and a costiofto nine
mont hsd pay to recruit ,exterdahiing iavolves axgaemealsodirheaand ed em
money.

When positions are filled interndiiying costs are reduced by nearly.20%

INTERNAL RECRUITING ACCELERATES PRODUCTIVITY

Even the met qualified externallent acgsitions require time and training to acclimate to corporate
culture and systems. Thislongs the time until they are productive in their new role.

By contrast, internal candidates know the culture, the workforce, systahes, and can getto
speedan their new role much faster.

ROADBLOCKS TO WATCH OUT FOR

There are some outdated bkaviors and modes of thinking that can impede success for internal
mobility in the modern work environment.

The corporate ladder mindset

The concept of the corprate ladder has been around for over a century. With this model of internal
mobility, career tracks move along a singular upward trajectory with increasing rewards, but fewer
opportunities the higher up the ladder an employee moves

Why it doesndt work

~

The problenwi t h t he o0l adderd mindset is thandthet | s i
employer.

Employers might only look down the ladder for potential internal hires, missing the opportunity to
promote exceptioh&alent from other arsaf the ompany.

Workers might reach a certain point on the ladder and believe there are appordunities for
them to advance within the organization, becoming one of those 40% ready to move on to the next company.

What to try
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Removing the ladder moiset fromyour corporate culture requires-buyrom the top. Leadership
needs to think aboetreer pathing and internal prospecting in a whole new light, and to communicate this to
the workforce in a way that encourages indilizetd career plans.

Opportunitiesfor movement within the organization should encompass both the vertical and lateral
planes. If a visual metaphor helps, imagine replacing the ladder with scaffolding. Workers can move across the
platform at any level, continue their upwardirmib.

Thisbrings us directly to the next roadbl ocké

DEPARTMENTAL SILOS

Driven by the need to eply and equitably share data across departments, the practice of siloing is
fast becoming a thing of the past.

But not everyone has gotten the memo.
Whytheyd on 6t wor k

Siloing of talent by managers is a detriment to the whaldzatgpn. Some managbgedieve that they
0own 6 tperiming emplgyees. If a manager regularly discourages workers from applying for internal
jobs outside of their departmenbose emijoyees will eventually look elsewhere for advancement
opporturities.

What to try

| tirdpertant to lead your management team to the understanding that internal mobility is vital for the well
being of the organization.

You might try setting up léat pool partnerships between departments to encourage the collaborativ
mindset. According ticinkedIn data, some tiie most canmon transition pathwaysare:

1. Accounting to Finance
2. Marketing to Sales
3. Business Devgbment to Sales

Even reluctant managers should see the benefit of broadening their own internal talent acquisition
opportunities.

PROMOTING FROM WITHIN THE INN  ER CIRCLE

While a healthy social culture within an organization supports empglbyeing
grantingpromotions based on favoritisimost always has the opposite effect.

Why it doesndt work

When managers fge formalchannels to promote internal candidates, certain things can get missed.
Really importat things.

A full vetting process might reveal that the candidate could use additional training to prepare for the
rol e, or that t hleWorseanaher@pérfect daralidateimiglt be efsawhere avithin golur
organi zat i ownthelhiing etahmdbys araedmd@t because they dondt h
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What to try

Whil e a manager s stamp of stopgprecomnmeindan i an, i nt
replace the insight that comes from walking all candidateghttiveisame g process.

Encourage your managers to offer names of candidates they think might best fulfill open positions,
but maintain the autonomy of yduring eam. When every candidate goes through thepsacess, it
levels the playing field.

THE ROLE OF L&D IN CREATING A CULTURE OF INTERNAL MOBILITY

There are many opportunities for&o take part in fostering a healthy and fruitful culture ahaite
mobility in your organization.

Organizational growth mindset

An organization with a growthindset is essential for developing internal talent. By making skill
building a part of themgployee experience, your workforce knows your company is innesiet
continued development.

In addition to individual skill buildirgpcourage participation socih and communitpased
learning opportunitieShese group learning experiences todrito crosslepartment connections and help
pull down those silos.

Individualized career pdhing

Every person in your organization has a unique path thlehedo vinere they are now. So, why
should we expect them to step onto a single preset patiy riocoward?

By working with employees to map out their individual career path, you std@h sétling
goalghat will prepare them to apply for those internal opportunities when they arise.

CORPORATE CULTURE IS CHANGING FOR THE BETTER

Lessons learned frotme pandenic continue to propel corporate culture into a more caring,
equitable, and peopgiert er ed di recti on. Itds exciting tfo see h
and exiting to see L&D leading many of these changes.
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ALBANIAN MANDARIN EXPORT

ABSTRACT

The paper summarises the export of tangerine (mandarine) from Albania
Keywords: Albanian mandarins, Citrus production, Albanian farmers, tangerines exports

JEL Classification: F61

The export of tangerines has marked a significant increase in the first weeks of December
2020¢.

A LITTLE HISTORY

Tangerine belongdo the largdamily of citrus anffom the surveys iBermany have been rated as
Fruit of the Year 2020!

The mandarin house, as the name suggests, comes from the area of southeast China and it was the
Arab Traders who brought it to Europe and North Africa in Romas. titver the centuriethey have
developd. other varieties such as Clementine, Mandarin, d,adgeleola and Satsuma, as we know them
in stores soAlbanian mandarin exports increased shar@2@ and 2021in spite of the challenges of
Covid19

Although one of Europe's smallest countries in tefmarem and population, the favorable
Mediteranean climate with plenty of sunshine ranksiallome of the top agricultural producers among 38
European nations.

Despite difficulties, Albanian farmers rgadanot only to handle the crisis on their ownthayt
helped increased the exports, whilet wiothe other exports plunged by 17.7 percenhgl Januarjune
2020. On the other hand, data from the Ministry of Agriculture show that agriculturahexpanted for
68.6 percent of the total amountcoimmodities exported during the first halthaf year. The same data
confirm that Albania ewrted over 112,000 tons of fruit and vegetables durintun)&020 with an
estimated value of Lek 6.4 billion

The citrus sector in Albania is another group paiglitive records of production and exporthén
structure of the agricultural sector, whiak multiplied in real numbers in recent years. In recent years the
production of citrus has tripled to 0®&882 tons, compared to 13,336 tons in 20AMhile he production

4 Tangerine (Citrugangerina)is an orange citrus, a type of mandariine English word tangerine is usually
translaed as "mandarin” imany dictionaries like in the Hungrian oneln severacountries, the words mandarin
ard tangerine are synompous, buthe much darkeorange fruit should be called tangerine.
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of tangerines in the span oféars increased in double digits. Last ye&) @&brding to Eurostat. Albania

was positioned in 8th place in terms of annual citrus production, of mog&0fdtametric tons per 200

hectares, better than I&a which has a convincingly smaller arealtwation and that Croatia, a country

that ha a not at all favorable climate, as well as a small cultivation area as a result. "While Spain, Italy and
Greee lead in citrus overproduction"”, according téctirepean Union statistics agency. Whileeinvtbrid,

Albania is ranked 66th in the worlddirus exports.

Citrus production in Albania is mainly represented by the cultivation of mandarins inghe south
Albanian region of Saranda, where a mandapemiive has become a success story indeedeveloped
agricultural sector in Albaniacated in southern Albania, close to the UNESCO World Heritage Site in Butrint, 1
Xarra cooperative neanidie ¢doastline also benefits from a sunmyalletiitesta. Tangerine cultivation is ranked
among the most profitable agricultesahastbatiidangerine production has increased rapidly in recent years,
as a result of walrganized producin on farms and cooperatives in the South, wheameed technology
is also used. The expofttangerines has marked a significant incre¢tse first weeks of December 2020.
According to official statistics from the export center of Vlora, thesegptangerines during the week 11
17 December 20, reached the figure of over 1600 tonsleVire amount of exports of this citrus in one
day goes up to 400 tons. Referring to statistics, in 2010 the production of tangerines amounted to about 5
thousad tons, while in 2019 the production increasedein31 thousand tons.

Mandarin cultivatiomithe southern region of 8ada dominates the sector and is among the most
profitable agricultural activities in Albafeoduction is concentrated among -axgjanised farms and
cooperatives using modern cultivation methods.

The export of tangerines maked about 14 thousand tons in 2019, frome@ports marked by
Albania in 2010While the import of tangerines decreased to 2250 tons in 2019, from over 4d tosisa
that were imported in 2010.

The mainmarkets where mandarins are exported are in Kdsoxbern Macedonia, but their
export to Bsnia and Herzegovina, Serbia aadibdehasalready been consolidated.

Exports continue normally despite the pandemic !

LITERAT URE

1 http://en.ata.gov.al/2020/08/05/mandariaxportsgrowto-14008metrictonnesin-2019from-
zerotonnesof-albanisexportsin-2010/

1 http://ata.gov.al/l2@0/12/23/mbi-1600tonemandarinal-eksportuasgjatejavessedytete-
dhjetorit
1 https://agroweb.org/lajme/niseksporti-mandarinavie-sarandeae-5-dite 120tonedrejtkosoves

e-magedonisseveriut/

1 https://www.fruitnet.com/eurofruit/albaniamandarirexmrts-on-therise/184336.article
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ROLE OF NGO sIN RURAL ECONOMIC GROWTH THROUGH MICRO FINANCE
IN INDIA 8 A REVIEW

ABSTRACT

Non-governmental organizations (NGOs) played an important role in rural economic growth, rural
construction, and agricultural and rural development even during pre-independent era in our
country. Also, in the post-independent period the NGOs became an alternative agency for the
development activities of the Government. After the introduction of Microfinance through small
agricultural credit, micro finance, self-helf group (SHG) etc, the role of NGOs in rural economic
growth and development is increasing mostly day to day. At present the NGOs are responsible for
making micro finance through SHG, micro insurance, kisan credit card etc. are the largest
programme in the world. This paper analyses the role of NGOs in rural economic growth and
development though micro finance. The study reports that NGOs are playing an important role in
the formation of SHGs and motivating rural women to join the group and linking the groups with
various micro financial tools. The study makes the valuable contribution by providing a base to
the micro finance for economic growth and development through NGOs.

Key words: growth, development, agency, microfinance

JEL Classification: G21, G23, L26, L31, Q12

INTRODUCTION

NGOs have their origin in neprofit based voluntary organizatiam&l have been working in the
World for centuries mdy in the developed countries. Théurntaly organizations have contributed
significantly in reducing poverty, deprivation, discrimination through awareness, social mobilization, service
delivery and tming, literacy programme etc. They are the effewiivpolitical link between Governnten
andpeople. NGOs are playing an important role in the formation -belelfroups with rural women and
motivating them to join in SHG for marketing of micro Brste among marginal peoples, engas
programme foprimary education to rural child, tteald nutrition, environment awareness etc. NGOs are
committed for the upliftment of rural and urban poor, marginal people, under privileged, impoverished and
they a@e close and accessible to their target groups. Bi@d@sxible and independent fundtignperation,
prompt in decisiomaking, mass people concerned driven by social and humanitarian values and principles.
The NGOs are expected to convince and su@d@s in rural economic growth and development
to maivate the rural people to organizntisales and to form into SHG; to help the SHG in identifying raw
materials and local resources; to help the group members to upgrade their skills and tectakadmgsto m
use of resources; to make available €aeilities and to act as a link betwtberural poor and the bank and
ultimately to act as friend, philosopher and guide to the SHGs.
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OBJECTIVES OF THE STUDY

The study had the general and specijectives as follows:

A. General objective: The objective of the study is to determimdetsf Non-Governmental Organizations
(NGOs) in rural economic growth through micro finance.

B. Specific objectives: (i) Identify the existing status and serlite® dinance in India (ii) Establish the
challenges faced by NGOs in micro finareestctins (iii) Identify ways of improving the access to and
utilization of micro finance services to rural people.

LITER ATURE REVIEW

Dr. Rajendran (2014) showed that igomernmental organizations play gpoiantrole in helping
rural women to form Sédielp groups and they motivated women to joirh8kdfgroups. Approximately
55% of the respondents informed tiNan-governmental organizations helped them to form Self help
groups. It is concluded that S andself-motivated women are the main motivational factors to join
SHGs and Self help group members also influence other women to join th®grdupama Mhan Rio
and M Pathania Biswas (2014) showed that the Indian micro finance sector hasrgpadyndugng the
first decade of the twenty first century. A lot of changes have been seen during the last ten years on how the
MFIs function. SBLP has alsmwgn eponentially and is considered as the single largest micro finance
programme globally.d#ever,in this case for growth and expansion the essence of micro finance as a
programme for reaching the poor and excluded lost its focuB. Aravazhi & SPorkod (2013) showed
that the micro finance institutions are an integral part of finadltigidna n d i nstr ument al i n
mile connectivityo. They concluded that financi
small, margal andlandless laborers have unhindered access to the financial services like savings, micro
credit,and micro insurance and remittance faciies; Cheston (2002) has examined that micro finance has
the potenti al t o hav e enspowentemt.eAtthibugh midronfipaace is nat alwayso me n
empowering for all women, most women do rexpee some degree of empowerment, as a result.
Empowerment is a complex process of change that is experienced by all individuals somewhat differently.
Cheston &uhn 2004) has concluded that micro finance programme have been very successful in reaching
women. his gives micro finance institutions an extraordinary opportunity to act intentionally to empower
poor women and to minimize the potentially negative tsnpam women experiences. Eoin Wren (2005)
has examined that micro finance creates acqassltcive capital for the poor that together with human
capital, addressed through education and training and social capital achieved through local organization
building, people to move out of poverty. Linda Mayoux (2006) has examined that micradiyames) pt
only give women and men access to savings and credit but reach millions of people worldwide bringing them
together regularly in organized groups.Jiutie Prakash Basu (2006) has explained that the two basic
research questions. First, thegpatres t o att empt to study how a woma
investment projects can be linked to her desire to raise her bargaining positiousehodsh&econd, in
addition to the project choice, women empowerment is examined withtoesp®ml of savings, control
of income, control over loans, control over purchasing capacity and family planning in some sample
household in Hooghly district Wes Bengal. Mohammad Anisur Rahaman (2007) has examined that about
micro finance and tovestigee the impact of micro finance on the poor people of the society with the main
focus on Bangladesh. Chintamani Prasad Pattanaik (2012) has examired finaino@ seems to have
generated a view that micro finance development could providevantatiee problems of rural financial
market development. Bipasha Baruah (2007) has critically analyzed the experiences of MHT and SEWA Bank
in partnering withhie stée, the private sector, funding agencies, urban local bodies and other NGOs in
developig and dlivering housing, water and sanitation programs feénémme urban families living in
slums. . She has made also recommendations that would engadni¢ aiffes to play an optimal role in
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partnerships designed to improve the living and warimdjions of the poor. Bipasha Baruah (2015) has
concluded that NGOs could play important roles as intermediaries between beneficiaries, governments, and
interrationa relief and donor organizations on gtisaster rural reconstruction projects. Istaharend
Md.Mamurur-Rashid (2015) has analyzed both monetary and social impacts of RDS microfinance and
arrived at a general conclusion that this grosslydraakable impact on selected semionomic aspects of

the women beneficiaridgeelima Kumar(2013 has explained SGSY scheme which focuses on Group
approach by organizing the poor into self help groups (SHG) through social mobilization process. Against
thisbackdrop of this programme, the SGSYOodgnifgamti del i n
participation in mobilizing people and to creating awareness among the people for the successful
implementation of the SGSY scher@sR Uma DeviZ013)has established the important roles played by

NGOs against poverty through micro finanzapaity building, selfeliance, peace building, sustainable
community devel opment and -aipirgatpaverty gleviatoomohamdasl e mp o w
A. Razzaque (2010) has made an attempt to overcome the issue i.e. the effectivemefinavtariicr

reducing poverty. Assessment of micro credit intervention is often flawed by the shortcomings associated with
the data and empirical methodologigd@edthat fail to tackle such issues asmoilom participation and

self selection programermparttipants influenced by their unobserved characteisti@uresh Kumar (2009)

has focused on the determinants of participation #&pliGroups (SHGgNd ts impacts on household

welfare. The participation in SHG activities is influencedibys/usehold level and contextual factors.

The results of this study supports that the public policies geared towards increasing women's participation in
SHGsgenerte substantial income and have significance in household welfare.

Role of NGOs in Providing Microfinance

NGOs and their networks have a crucial role to play in microfinance because:

i) NGOs have influenced centioainks to take a broader, less form@alogeh to the regulation of MFIs, in
areas such capital requirements.

i) NGOs also promte berhmarking and transparency among peers.
iii) NGOs are often more creative in how they establish and fund Micro fimdsce ba

iv) NGOs recognize that best praetrequires a business approach but NGOs are able to provide grant
funding to 2 Tier and Tiermicro finance institutions to enable them to migrate to the stage of being able to
receive equity and wholesale debt.

v) While they must compete in terms ofding, NGOs are often more prepared to set up discussion groups
or conduct research praig, tothe benefit of the industry as a whole.

Role of NGOs as promoter

i) Act adinkage SHG and Banks (Grameen banko@erative bank or Gaperative societies)
i) As promoter of SHG empowered model among villagers

iii) As monitor intragroup creid andsavings behavior

iv) As promoter of Goperatives or Federation

v) As a corpate agent of General insurance or Life insurance

vi) As an agent of micro insurartisrough Gram panchayet and panchayet samity.
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Role of NGOs as facilitator

i) It has d&ility to fulfill capacity building, financmanagement, book keeping, audit with ensure ownership,
self reliance of a @perative

i) It may establish forward ligleawith state Government, central Government and other departments

i) It has capacitjo buid strategies for empowerment and gaimgy mutual trust and respect amongst
groups.

How Micro finance helped rural economic development

The Peple of rural India are mainly depending upon agriculture and small businesdighitglike
earning though domestic animals, small business units etc. They are not making the agriculture and business
profitable because due to lack of monetary resoyraor experience etc. Only few people of rural India are
using capitahtensive methd to altivate theilands. The most of the rural people are not sustaining in their
small business for a long period of time due to insufficient fund availaliierwith t

Microfinance in one of the important tools that plays a significant role in pbreérgiion and
ecaomic development of rural poor. The need therefore, is to share experiences and materials, which will
help not only in understanding success dlutefa but also, provided knowledge and guidelines to strong
them and expand microfinayeroganme. NGOs mybe in this case act as a chief promoter and facilitator.
The Development process through a typical microfinance intervention can be understumteifit of the
following chart. The ultimate objective is to attain social and éec@ngpaverment. Suessful intervention
is therefore; dependent on how each of these stages has been carefully dealt with and also the capabilities of
the implementingorganizations in achieving the final goal e.g., if credit delivery takes place without
consolidtion of SHGs it may have problems of salfstainability and recovery. A number of Schemes under
different banks, Central and State governments offer deditttor potential individuals without forcing
them to join SHGs. compilation and clasibnof the commaication materials in the directory is done
based on this development process.

NABARD -NGOS JOINT ACTIVITIES 5
Priyadarshini Programme

NABARD is the Lead Programme Agency for implementation of Women Empotvenmaen
Livelihood Programe inMid Gangetic Plains, known @2riyadarshini Programéednternational Fund
assists the programme involving a total outlay®f3253 million for Agriculturedvelopment (IFAD) and
Ministry of Women and Child Development (@Y, Government of Indi It 6 being implemented in five
districts of Uttar Pradesh (Bacharach, Rae Bareli, Shravasti, Sultanpur and Amethi) and two districts of Bihar
(Madhubani and Sitarhgr It envisages holistic empowerment of around 1.2 lakh aaravpmen and
adolescdryirlsthrough formation and nurturing of around 12 360 Help Graps SHG9 over a period of
eight years. NABARD engaged resource NGO for the purpose of cajhliitg bf the programme staff
and field NGOs for implementation of the programméhatgrassroot level. A total number of 47
Community Service Centers, each covering abe6Q0BHGS, have been set up in the programme area.
The field NGOs have formexdtotal of 9,129 SHGs as on 31 March 2014, of which, 6,861 SHGs have been
savings tikedand 3071 SHGs credit linked. An amount of 394.81 lakh was released as seed capital to 3,122
SHGs. A total number of 3,020 training programmes on group dynamicgsssmsabook keeping, skill
development, life skill development, legal aid, g&wles, egosure visit within the State, etc, were

5 NABARD = National Bank for Agriculture and Rural Devploent in India, see at nabard.org
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conducted covering 79,813 SHG members. MWCD, Govt. of India, IFAD and Senior Management of
NABARD review the progress der the programme regularly. Two funds viz., Innovation Fund and
Community Asset Fdnhave beenset up under the programme for promotion of community level
institutions and livelihood activities. A sum of 32.05 lakh was spent out of the InnovationoRuBH as
March 2014.

Rajiv Gandhi Mahila Vikas Pariyojana:

NABARD continued to sumgpt RajivGandhi Mahila Vikas Pariyojana (RGMVP), a special initiative
of the Rajiv Gandhi Charitable Trust (RGCT) for promotion and credit linkage of SHGs and fofmation o
SHG Federations in select districts of Uttar Pradesh in association with jparticipks.There were
1,05,996 women SHGs promoted under this programme till 31.3.2014, of which, 34,417 were credit linked.
Further, 4,142 cluster level organizationsld®dblock level organizations were also set up under the
programme.

Status of Micro Finance in Indiad 201415

The Self Help Group Bank Linkage model is a shining star the galaxy of microfinance. The SHG
programme in ldia is the world's largest microfinance programraa byormous margin. It is potemjial
the best microfinance programme in the world for a variety of reasons and the key reasons for its success are
its link with the poor people, its innovative practicest building at different levels between stakexsol
and its capacity to enable pets prticipation in development. The SHBEP is also the largest coordinated
financial inclusion programme and NABARD has always strived to broad base the oingrship
programme amongst different stakeholder8éikis, NGOs, and Govt. etc. It istisimpy a loan interface
with the poor but a holistic social contact programme with mutual benefit for the banks as well as the SHGs.
This saving led model of micnafnce is a successful empowerment tool which hasdcalreost 10 crore
households irhe coutry. It is also important to note that 86% of the groups are exclusively women groups,
which are a big, push to the women empowerment programme. The SHG rawghé&rarnt how to
become a good customer of bankise Tmportant USPs of this programare tlat NABARD has
championed the programme taking other stake holders as partners, developing savings habits, smoothening
the systems for financial inclusion andtinge¢he financial deficits of the poor householdraodgnizing
that though not all gnmembis of the group will be entrepreneurs but most do need credit to meet their
emergent requirements. NABARD has been a key architect of the Self Help GrougkBgalPtogramme
(SHGBLP) and the most important gayn the development of the mignafhcesector. It is playing a vital
role in enrolling civil society organizations, NGOs and state government for social mobilization and
encouraging the bankers to rggjate the business opportunities that exist.dretitieavor NABARD and
the Small IndstriesDevelopment Bank of Indi&SIOBI) have extended support to the micro finance
institutions who are also playing a significant role in this. 3éetdcey objeadf NABARD has been to
facilitate sustained access to financial services for the ethissgints ofthe population viz., the poor in
rural through various products and delivery channels in cost effective and sustainable manner. Retrospectively,
in the ontext of exclusion of about 30% of the population from the outreach of bankingNgd€g&RD
initiaked a series of action research projects. Studies brought out the mismatches between the needs of the
poor clients and the products in offer with the lmankiystem It also came up that what the poor really
needed was a better access tonhediakervies and products rather than cheap subsidized credit. In this
backdrop the SHG Bank Linkage Programme started from a pilot of linking 500 SHGs ofrromaiepoo
than two decades ago and has crossed 8 million groups. It has reached a milabenesf. Atotal
number of 8 million SHGs have been formed and the programme boasts of group savings of 37,000 crores
and credit outstanding of 51,545 crores. H&@& BLP model has thus emerged as the most successful model
of reaching the unreached forandal sevices. Some of the initiatives of NABARD in this journey of two
decades were creation of funds like Micro Credit Development & Equity Fund, Women SHG Fund
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Refinance to banks, support for training and capacity building, support to parties égeronotion or

nurturing SHGs. The other initiatives taken by NABARD are financing of Joint Liability Groups, skill
development for Micro Enterprise Developm{®&D), supporting SHP is for maintenance of SHG books,
mobile based-lBook keeping, im@mentig speial programmes like Priydarshini, setting up of Centre for

Microfinance Research, conducting studies, action research, etc.

Performance of NGOs comparig with other Agencies

The performance or trend of NGOs in micro finarativities for dst thee financial years compare
with other agencies is showed as under:

Grant support to partner agencies (in lakh) (2013014)

Table No.1

Cumulative Cumulative Cumulative Cumulative
Agency sanction up tg¢ sanction up tq achievement u| achievemdn up

31-:0314 31-:0314(SHG | to 3103 | to 310314(SHG

(amount) Nos) 14(amount) Nos)
NGOs 23175.34 574866 7220.16 378890
RRBs 764.2 49800 1%.81 46164
CO-OPT BANK | 1416.98 83069 369.97 52501
IRVs 460.12 26883 82.27 11228
FARMERS 40.63 2544 20.40 9832
CLUBS
PACS 397.45 8533 4.28 85
SHG Federation| 28.61 250 1.85 46
Total 26283.37 745945 7903.74 498746
[Source: NABARD Reporhioyear 2814]

Grant support to partner agencies (in lakh) (2012015)
Table No.2
Cumulative Cumulative Cumulative Cumulative
Agency sanction up to 31 sandbn up to31- | achievement up t achievement up t
0315 (amount) 0315(SHG Nos) | 31-03-15(amount) | 31-0315(SHG
Nos)

NGOs 26583.53 598387 9362.86 434884
RRBs 1341.44 56148 261.00 43849
CO-OPT BANK 1030.15 67712 437.61 54012
IRVs 503.26 28910 85.0 12758
FARMERS 45.00 5078 20.27 4464
CLUBS
PACS 593.21 13430 37.13 1522
SHG Federation | 32.40 300 15.07 195
Total 30128.99 769965 10219.03 551684

[Source: NABARD Report foretdre20145]
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Grant assistance &tended to SHPIs as on 30316
Cumulative position as on 3D3-2016(in lakh) (2012016)

Table No.3

No. of SHG| Amount sanctione( No. of SHGs| Amount release
Agency sanctoned up to promoted up tg up to 310316

31-03-16 31-0316
NGOs 650132 30475 458033 10308
NGO-MFI 0 0 0 0
RRBs 56048 1341 44344 324
CO-OPT BANK 68762 1072 55126 482
IRVs 29810 514 14084 88
FARMERS 5098 41 1995 21
CLUBS
PACS 13430 593 1601 57
SHG Federation | 300 32 195 15
Total 823580 34068 575378 11295

[Source: NABARD Report for the yed6p015

Regional distribution of MFI loans outstarding (%)

Table No.4
Region 2008 2009 2010 2011 2012 2013 2014
South 61 58 55 48 49 46 39
East 20 20 21 20 23 22 25
North 1 3 3 3 4 4 4
West 7 6 8 12 8 10 12
Central 9 11 9 13 10 11 15
North 1 1 3 3 6 7 5
east

Source: Sdhan, MFIN
Challenges of NGOs

One of the major problems that face NGOs is lack of resources, both financial and hoenan. Si
most of the activitteunder taken by them are in the nature of extensiontheykcannobecome self
supporting. They are dependent for funds on the government, whose procedures are often slew and time
consuming, on foreign donor agencies and mehisthose grants may i@ available on regular basis.

NGOs have also weaknesshkat tinclude(a) limited financial and management expertise, (b) limited
institutional capacity, (c) low levels ofsefainability, (d) lack of inrteganizational codination, (e) small
scaleinterventions (f) lack of understanding of the broad@-eoanomiccontext.The NGOs faced the
challenges and issues of concern about micro finance are skewed growth of the programme in different
regions, lack of approach ofthanks, failure of subigis of government, political patronage and the
resultant ifalls, lak of handholding support for livelihood activities, risingRernforming Assets (NPAS),
sustainability issues and the need for seamless Management InfBystationThere have als®i issues

of poor quality of SHGs, multiple membershiper finanaig and lack of oversight on the part of banks.
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CONCLUSION

It is observed the above discussion that NGOs have emerged asagekey fie field of micro
credit. They have played the role of intermediary in various dimensions incluitiggwesaesswithin a
community developing resources and tools for communities, micro credit organisation®sramuitegspto
learn abouthte principle and practice wficro finance. but at present time newodppities and new
challenges are felt imetfieldof micro financeln recent years micro finance is in news for bad reasons. There
are a number of suicide cases of micro creditschénbver India for excesgerest charges and high
pressure charge of recovery agents in recovery of leammpéthat the government of India has brought
out a legislation to check the high rate interest on micro credit and protect the naptgrfedmpeclutches
of greegt MFIs.

Government of India introduced Micro finance institutions (Development andtigejBill 2012
on May 22 ,2012 to establish a regulator under Reserve Bank of India to regulate and supervise the activities
of NGOs and MFs. The main features ofetiBills are as follows: The bill allows the central Government to
create a micro finaa devepment council with officers from different ministries and tiepats. The bill
requires all MFIs to obtain a certificate of reg@trdtom RBI. It is also sponsible for redressal of
grievances for beneficiaries of micro finance services.ifit@/es may go long way in strengthening the
micro finance status in India. Government cannot ignore its resjpneibisocial and ecomic
develpment of poorand down trodden. In absence of any special skills with the clients of micro credit, the
fundisbeing used in consumption and procurement epractuctive assets.

It is very important to provide skills development training prolikemhandicraft, weagn
carpentry, poultry, goataring masonrybeesfarming, vegetabfarming and many feér ariculture and
norragriculture trainingsovernment has to play active role in this context. People with some special skills
have to be gen prioity in lendingmicro credit. Ifgovernment, MFIand all other agencies specially act
together than micreredit can play a great role in economic growth in India.
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The Margaret Island Pebbleswere placed next to the running tra
in 2021 on Margaret Islanid Budapeston the banks of the Danub
The pebbles commemorate our compatriots who died in
coronavirus The initial 22,409 pebbles have now expanded toerr
than 30,000Each has two numbers: one is a serial number anc
other is the age of the deceadedthe meantime, the pebbles becai
a symbol of the victim

Phot o DE.bWntal Szab:
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NEWS

Women Inspiring a Peaceful & Sustainable Future
Palais des Nations, Geneva | 16 May 2022
Hosted by CSPOC in collaboration with GCF-WIN

This special meeting
Peaceful & Sustainable
a United Nations

onWomen  Inspiring a
Future, is hostedoy CSPOC$
accredited NGO focused on
selfsustaining solutions through integrating Health,
EducationandEnterprise, whilst celebratingDiversity &
Inclusionandrecognigng womenas key to longitudinal
change.

WIN hasworked on advancing,inspiring, developingand connectingwvomenfor 25 years.The
organizationhas had a strong impact globally, and is particularly well connectedin Europe,
Africa and Japan.Global Citizen Forum (GCF) works for a world that goesbeyondgender,
nationalityandboundaiesandbringsits Asian networkto thecollaboration.

GCFandWIN have workedtogethe since2019planto hosta 2 day majorconveningon Women
LeadersPioneeringa Thriving Futureat the UN in New York in 2023. As part of severalstops
ontheway to this meeting,we convenen Genevaon 16 May 2022.

WIN and GCF are horored that CSPOC s inviting GCF and WIN and their respective
communitieso createandbe a part of this timely gatheringin GenevaThis initiative in Geneva
andthe journeytowardsNew York is directedandexecutedy Kristin Engvigandher team.

6 CSPOC is a nefor-profit United Nations accredited NGO in consultative status with ECOSOChvidcuse on
the developrant of séf-sustaining people, organisations and communities.
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INSTITUTIONAL PROFILE

DELANCE CELEBRATES , WITH JOY AND PERSEVERANCE, ITS 25 YEARS OF
EXISTENCE.

Twentyfive years have passed since the launch of DELANCE in 1996. Tlieatyears of
creation, of joy and yes, of se deception, during which DELANCE haogressed step by ste

with perseveraree The year that has just ended was both long and difficult; fortunately, | had
projects lined up to prepare our'2&nniversary under the sign of hope and renaissance.

Sincel could no longer travel, | had plenty time to reflect orand elaborate mylans while
walking in the beautiful countryside. One fine, February morning in 2020, | was dazzled by the
sight of the first snowdrops.

There, before me, was the manifestatorh hope and renai edwhencee f | ¢
discoveredthe meaning of thesnowdrop: long lasting happiness, forever. This message
encouraged me. | was about to create a floral collection to celebrate-year2&nniversary of

Delance!

Per usual, thoroughly researched the thenrethis case,all about flavers and their mesngs.
It was fascinating, especially when | discovered that many of the names of flowers wehe also
first names of women!

The collection iscalled FLORALIA. This was the ame of the festivities celebrated in igne

Rome in honour bthe goddess Fle; who was originally a Sabine. It was a Roman celebration

of flowers, gardens and the springtime, a cult established by Titus, the legendary king of the
Cures, home of the Saes. Also, king of Rome, he shared thewore with Romulus.
(Wikipedia)

Inowhad the idea and the nameeée | needed to cre
received a call from a specialist in miniatures. Since one good idea gives risaheratiis

engraver joined the team. Athus the collection Floralia was bar with painted faces of mother

of pearl and watches engraved with delicate flowers. The photographs were realised by the
photographer with whom | have been working for more tineenty years.

Then, | had to give aame toeach watch antell its story.Let me i ntroduce them
FIl orencia, Chl o®, Dai sy, Fang Ying, Bo and FI
adapted them in German and English. Etheng was ready to appear on the DELANEIE on

the first dg of Spring, on Mech 20, 2021. You may discover their faces and messages on
delance.com.

The second large project was the translation and publication in French, German and Spanish of
my storywritten in English by an American writeButterfly in a Stom, Lady to Watch.

Finding the titles in each language wasearcH did with a group of women from the countries
concerned. Forthe Spanijshe opted f or fAMari posa eRieghnel deo;
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Wi ndo and i n é&anskachpuiCheopriekehcianguage required its own,

personal cover and tebetyout, then we had to create their unique dedicatipnsofthem then

rereadhemagai n and agai mwasfiished, and eagh languhge was available o
Amazon.

Now, everyhing is ready toelebrate the DELANCE anniversary everywhere on the planet.
Since | love travelling and sharing my journey and experiences, | shall have the dibgoug
wherever am invited. It will be with the greatest pleaswwe shall celebratBELANCE from

Chinato South America, passing, of course,Gujire, BOl e and Geneva,
European countries. What a fantastic year in perspective!
If you wish to conict me and atstell my story, it is with great pleasthat | shall welcme you
to Macolinor answer any questions by email or telephone.

Giselle Rufer Macolin, February 22, 2021
Creator of DELANCE watches

Gisele Ruferd with red long scaf atthe UNECE Forum on Women Entreprenétipsin 2001 in Gneva.
Photo E by Dr. Antal Szab-
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